
SOCIAL MEDIA MARKETING
& BRAND BUILDING

Toronto - Canada
30 - Nov 2026 - 04 - Dec 2026
$8,000



Introduction
In the current digital era, social media marketing has become an indispensable tool for
businesses looking to engage with customers, increase brand awareness, and drive sales.
With billions of users across various platforms, social media offers unparalleled
opportunities for companies to interact with their audience, build relationships, and promote
their brand on a global scale. However, the challenge lies in harnessing the full potential of
social media platforms and utilizing them effectively to achieve business goals.

The Social Media Marketing & Brand Building course offered by Gentex Training Center is
designed to equip professionals with the necessary tools, strategies, and techniques to
effectively market their brand across various social media channels. Over the span of five
days, participants will learn how to create a cohesive and impactful social media strategy,
manage brand presence, and leverage analytics to refine their approach. Whether you're
new to social media marketing or seeking to refine your current strategies, this course will
provide you with actionable insights and the practical knowledge to succeed in todays
competitive online landscape.

Social Media Marketing & Brand Building Course
Objectives
- Understand the role of social media in modern marketing and brand-building strategies.

- Learn how to create a targeted social media marketing strategy aligned with business
goals.

- Develop and optimize brand voice and messaging for various social media platforms.

- Understand the various types of social media platforms and how to choose the best ones
for different business types.

- Learn best practices for content creation, including the types of posts that generate
engagement.



- Develop effective social media campaigns that resonate with audiences and drive
measurable results.

- Gain knowledge of paid advertising options on platforms like Facebook, Instagram,
LinkedIn, and others.

- Understand how to track social media metrics and analytics to improve strategies over
time.

- Learn how to respond to customer feedback, manage online reputation, and handle crises
effectively.

- Understand how to integrate social media efforts with broader marketing campaigns for
cohesive brand building.

By the end of this course, participants will be able to develop and implement a
comprehensive social media marketing plan that enhances brand awareness, drives
customer engagement, and supports business growth.

Course Methodology
This course combines practical learning with theoretical knowledge. Through expert-led
presentations, case studies, real-life examples, group discussions, and hands-on activities,
participants will not only understand social media marketing concepts but also gain
practical experience in applying them. By the end of the course, they will have the skills to
design and implement their own social media strategies. The interactive nature of the
training ensures that participants are actively engaged and can ask questions, discuss
issues, and share experiences.

Who Should Take This Course
- Marketing and social media managers who want to refine their skills and stay up-to-date
with the latest trends.

- Brand managers seeking to integrate social media marketing into their overall brand-
building strategy.



- Small business owners looking to expand their digital presence and leverage social media
to attract and retain customers.

- Entrepreneurs interested in using social media as a platform to launch and grow their
brand.

- Content creators, influencers, and digital marketers aiming to improve their social media
marketing techniques and strategies.

- Anyone involved in customer engagement, brand communication, or digital marketing.

Social Media Marketing & Brand Building Course
Outline

Day 1: Introduction to Social Media Marketing & Brand
Building
- Understanding the significance of social media in modern business practices

- The key principles of social media marketing and brand building

- Overview of different social media platforms and their unique features

- Defining your brand identity and aligning it with your social media strategy

- How to identify target audiences and develop a customer-centric approach

- Case study: Successful brands and their social media strategies

Day 2: Crafting a Winning Social Media Strategy
- Setting clear goals for social media marketing: Awareness, engagement, and conversion

- How to choose the right social media platforms for your brand

- Developing a content calendar and scheduling posts for maximum impact

- Understanding the different types of content: Text, images, videos, stories, and live
content



- Content creation best practices: Writing compelling copy, designing eye-catching visuals,
and producing engaging videos

- Hands-on activity: Building a social media strategy for a brand

Day 3: Social Media Advertising and Paid Campaigns
- Introduction to paid social media advertising: Platforms, targeting, and budget
management

- Facebook and Instagram ads: Creating and optimizing ad campaigns for higher ROI

- LinkedIn advertising for professionals and B2B marketing

- Using Google Ads and YouTube for video-based brand promotion

- Understanding retargeting and lookalike audiences

- Hands-on activity: Setting up a simple ad campaign on Facebook or Instagram

Day 4: Measuring and Analyzing Social Media
Performance
- Introduction to social media analytics: Tools and platforms for tracking performance

- Key performance indicators (KPIs) for social media success

- Analyzing metrics such as engagement rate, reach, impressions, and conversions

- How to use data to refine and adjust social media strategies

- Monitoring brand reputation and customer feedback across platforms

- Case study: How data analysis improved social media marketing efforts

Day 5: Managing Social Media Communities and Brand
Reputation
- Building an online community: Engagement strategies to grow and nurture your audience



- Handling customer feedback and managing negative comments or crises

- The role of customer service on social media: How to maintain positive interactions

- Best practices for responding to customer inquiries and complaints on social media

- Integrating social media marketing with other marketing efforts (SEO, email marketing,
etc.)

- Final project: Developing a comprehensive social media marketing plan

- Wrap-up: Key takeaways and next steps for applying what you've learned

Conclusion
By successfully completing the Social Media Marketing & Brand Building course at Gentex
Training Center, participants will gain the practical knowledge and skills needed to develop
and execute a successful social media marketing strategy. They will be equipped to build a
strong, consistent brand presence across platforms, engage with their target audience, and
track performance to continuously improve results. This course is not about receiving a
certificate; it is about acquiring the tools and strategies that will help you effectively build
and market your brand through social media channels, driving business growth and success.


